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Loanwords as  a general phenomenon for the worlds languages, and it is continue 
from time to times. Language and  social-cultural contacts will cause borrowings of 
words or loanwords. It happens because of several needs, especially for new culture in a 
language receiver. The role and function of language are as  device of communication in 
all field s of live. Loanwords is closely related to social-cultural changes, and from the 
point of view of loanwords, the development and change of it   can be observed. 
Language and culture is often symbolized as two sides of one coin, as two notions cannot 
be easily separated (as parts and device of culture). 

Loanwords has many impacts to linguistics (e.g. to phonology and morphology 
levels), and semantics (such as an ameliorative and peyorative and also narrowing and 
widening of meanings). Those will cause social and cultural impacts (such as to 
euphemism, elite environment 

 

certain impact for  a new culture items). The example of 
phonology in a monosyllabic words with have the same form both for English and 
Indonesian, such as in BUS, it is differed in pronunciation, it can be [b i s] or [b 0 s] in 
Indonesian, but in English the pronunciation is [bAs]; the English suffix of ITY become 

ITAS in Indonesian such as in QUALITY becomes KUALITAS (Q as the first 
consonant of word become K), and also the consonant clusters such as in 
PSYCHOLOGY become PSIKOLOGI. There are also the importation of prefixes in 
morphology, such as PRO-, MULTY-/POLI-; SUB-;AUTO. The importation of English 
words without substitution due to new culture or substitute the native/old words, such as 
MEETING, SHOOTING, ACTING, and CAMPING. 

The enrichment of morphology can be observed in forming words from Arabic, 
e.g. from A-L-M paradigmatically will result: (1) ALAM world with its content and it is 
created by God , 2. place, environment , 3. area, region , 4. scope, range ; (2) ALIM: 
1. clever in science , having a lot of sciences ; 2. virtuous, godly, pious ; (3) AMAL 
good deed or charity ; (4) AMIL a person who collects obligatory alms made annually 

under Muslim law ; (5) ULAMA (plural form from ALIM) expert in Islamic religion 
(Djajasudarma, 2004; Jalaluddin, 2009, see also KUBI, 1996). 

Different word formations in morphology as from Arabic and the changes of 
pronunciation as in English through inflection and derivation, especially for certain 
affixes. The importations and substitutions enrich the vocabulary of Indonesian language. 
Loanwords from English tend to influence scientific knowledge, technology, and arts,. 
especially in scientific terms. Reguigui  (1998: 282, also cited by Samuel (2008)) asserted 
the developed country is existed in a situation of vocabulary preparations, while 

underdeveloped country is in a situation of vocabulary (terms) emptiness. If we 
underlined the word emptiness, it relates to new items of culture. 

Semantics field will also consider the changes of meaning, such as peyorative and 
ameliorative senses, negative and positive senses, e.g. for negative sense in Indonesia as 
receiver and  Arabic as a donor (in positive sense) in INSYA ALLAH . This word can be 
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considered from the point of view of culture; if one is invited by somebody and give the 
answer of INSYA ALLAH, then she or he will not come to fulfill the invitation (refusing 
in euphemism). The word ULAMA in Arabic is a plural form from ALIM, but in 
Indonesian language it is singular, and will be also adapted  to ALIM ULAMA  all  
experts of religion . The word REAL ESTATE  become real estat and the meaning is 
changed to all the luxurious buildings or houses , while real estate  means in English is 
the possession of unmovable things such as land and houses (see in Indonesian there 

are many RSS houses that do not include to real estate).  
The development and changes of language  can be understood  as the result  of  

very often of social and cultural contacts, and borrowing will become of the usual one. 
Loanwords appear to fill the emptiness of new terms of culture, e.g. COMPUTER- 
KOMPUTER , LINGUISTIC(S) Linguistik/bahasa , SEMANTICS, and FAXIMILE. A 

special impact can be seen in economic for a business activity, or in  the field of fashion 
and beautician, in glamorous live.. Euphemism will relate to advertisement and 
promotion or services. 

The conclusion will come to a positive one for fulfilling the emptiness of 
Indonesian vocabulary, especially for the new terms in social aspects (e.g. 
CONGLOMERATE becomes KONGLOMERAT ) and culture (e.g. PARABOLA is 
imported), and euphemism e.g. U  (Dutch) or SIE (German) become ANDA in 
Indonesian language). Besides that loanwords happened long times ago and the sources 
of loanwords cannot be traced back (see KBBI compare with KUBI).  In KUBI we can 
observe the sources of loanwords. In this case,  the native language will be faced the lost 
of its nativity and the receiver will be survived  in defending the native language through 
the rule of borrowing and also for defending language and culture as the identity of 
nations.                     
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